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BUSINESS
Your

Legislative changes that may 
affect your business

If you remember the classic 
Schoolhouse Rock jingle about a bill 
becoming a law, then you remember the 
details leading up to a piece of legislation 
being signed into an actual law. However, 
the song ends before the law impacts 
the workplace—at which point it may 
require actions from an employer or 
business owner.

The New Jersey Legislature has been 
busy turning bills into laws that impact 
business owners in the Garden State. 
Under new legislation, employers will 
no longer be able to ask job applicants 
questions regarding their salary or wage 
history. While applicants may voluntarily 
reveal the information, it cannot be 
requested or required that they provide 
it prior to an offer of employment with a 
compensation package. This is intended 
to prevent systemic wage discrepancies 
that cause certain classes of employees 
from being undercompensated or 
employers using previous salary in the 
hiring process.

New Jersey’s paid family leave program 
also was expanded to 12 weeks from the 
previous six weeks of paid leave. The 
program will allow any employee in 
the state to receive up to 12 weeks of 
compensation for leave related to the 
birth or adoption of a child or to care for 
a seriously ill family member. “Family 
member” has a broad definition to 

include immediate relatives, as well as 
people with whom an employee may 
have a family-like relationship. The 
program also will protect the jobs 
of workers who take the leave at a 
workplace, which has 30 or 
more employees.

Across the Hudson, New York has 
been busy amending laws related 
to employment discrimination and 
consumer protection as well. In 
addition to the Pay Equity Act 
to prohibit discrimination in 
compensation for workers performing 
equal or substantially similar work, the 
New York Legislature also prohibited 
employers from asking applicants about 
their wage or salary history. Additionally, 
New York expanded existing consumer 
protection law to require all businesses 
that retain private information about 
New York residents on computerized 
data systems, to implement and 
maintain reasonable safeguards to 
protect the information. Businesses 
that meet the definition of a compliant 
regulated entity, including any entity 
required to comply with Title V of 
Gramm-Leach Bliley, HIPAA or the 
New York Cybersecurity Requirements 
for Financial Services Companies, 
will be considered compliant with 
this requirement. The legislation also 
expands the notice requirements to 

include situations when access to private 
information of New York residents occurs. 
The court may fine an entity—between 
$5,000 and $20,000 per occurrence with 
a total limit of $250,000—for knowingly 
or recklessly failing to meet the statutory 
requirements. Businesses have until 
March 20, 2020, to develop their 
safeguards and data security program. 
The other sections of the statute 
regarding notice of unauthorized access 
go into effect Oct. 23, 2020.
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The sharing economy has been around 
since the 1970s. However, it wasn’t until 
the 2000s when most consumers saw the 
sharing economy in action. Today, you 
would be hard pressed to find a person 
who has not used an app to order a ride 
or have food delivered. Now there are 
services that use a peer-to-peer model that 
allows individuals to offer their private 
vehicle for rent to individuals. However, 
this practice can have serious insurance 
implications.

Renting your vehicle. If you decide 
to make your vehicle available to rent 
on a car-share service be aware that your 
personal auto policy will be unlikely 
to provide any coverage in the event of 
an accident. Almost all personal auto 
insurance policies contain coverage 
exclusions that remove coverages if a 
vehicle is used for a commercial purpose, 
like when it is used as a rental vehicle. 

Generally, while your personal auto 
policy will not provide coverage, New 
Jersey does not have a law regulating 
peer-to-peer car sharing. Most car-share 
services provide third-party liability 
coverage in the amount of between 
$750,000 and $1 million. 

Liability coverage isn’t the only concern 
for a vehicle owner. Again, your auto 
policy is unlikely to provide coverage for 
physical damage for the same reasons 
mentioned above. Many car-share 
companies do offer some sort of physical 
damage coverage—usually through 

contractual reimbursement. For example, 
the car-share company Turo pays 100% of 
eligible physical damage costs, but it does 
require payment of a deductible by the 
vehicle owner. 

Renting a vehicle. What if instead 
of putting your vehicle on a car-share 
service for rent, you rent a car from a car-
service—what are the implications then? 
First, the third-party liability insurance 
mentioned above still would be in place 
and provide protection for third parties 
who are involved in an accident with 
a car-service vehicle. What about first-
party coverage? For that, your personal 
auto policy will likely provide coverage. 
Most personal auto insurance policies will 
extend coverage to a rental vehicle for up 
to 30 days. This means you should enjoy 
the same coverage and limits in a rental 
vehicle as you would in your own personal 
vehicle. 



Do you run a short-term rental 
property? Think AirBNB or VRBO. 
These properties bring income to 
owners and operators, but they require 
constantly tracking a changing legal 
landscape—especially in popular rental 
areas. It’s vital to keep tabs on changes to 
local laws to ensure you do not end up 
with a costly legal headache that undoes 
the potential profit.

For example, in New York City, Local 
Law 18 has tightened restrictions on 
short-term rentals and increased the 
responsibility of the advertising platforms 
to enforce the limits. Only short-term 
rental units that are owner-occupied, host 
two or fewer people, and give guests full 
dwelling access, remain legal in the city. 
To qualify for a long-term rental, the unit 
must be rented for more than 30 days at 
a time. Any host found in violation of the 
law may face a fine of between $1,000 
and $5,000.

Other localities have followed suit—
especially in areas already facing a 
housing shortage for residents and 
workers. Weehawken, New Jersey’s Town 
Council approved a ban on short-term 
rentals for less than 30 days. Jersey City 
New Jersey implemented a similar ban 

by referendum, a reflection of increasing 
housing costs and a lack of availability in 
the city. Towns along the New Jersey coast 
have placed restrictions on short-term 
rentals in response to rowdy groups and 
parties. Some of the coastal limits do allow 
for seven-day rental periods, which varies 
from town-to-town.

Connecticut cities and towns have their 
own restrictions. Hartford regulates the 
size of rental dwellings, requiring at least 
70-square-feet for the first person and 
an additional 50-square-feet for each 
additional guest. In Hartford, short-
term rental units are limited to four or 
fewer people. Coastal towns have faced 
similar concerns as New Jersey’s coastal 
communities and have considered or 
implemented restrictions. 

Generally, insurers have filed the means 
to exclude home-sharing activities, while 
retaining the traditional homeowners 
coverage for the property of roomers 
and boarders, as well as occasional rental 
activities. For additional premium, insurers 
may offer the option to restore coverage 
for home-sharing activities. Give us a call 
to ensure you have the proper insurance 
for your short-term rental units.

Maintaining a legal and insured
rental property

11% of 
Americans       

have used an online 
rental service 
(Airbnb, VRBO or 

HomeAway).

 
The median age of 
U.S. home-sharing users 

is 42.

  Over 60% of U.S. 
Airbnb hosts 

rent out their primary 
home while they´re on 

vacation.
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Living in a coastal community has 
many benefits that come with the ever-
present threat of a hurricane causing 
significant damage to your property 
and community. However, homeowners 
can take steps to prepare their homes to 
withstand a storm. Investing in storm 
shutters, hurricane-proof exterior doors, 
impact-resistant glass and tempered-
glass sliding doors can help protect your 
home and limit the damage from a major 
storm. Cutting back weak tree branches 
and sealing outside wall openings can 
protect your home further. Yet, nothing 
guarantees that property owners can 
protect their homes from a storm fully.

That’s why insurance is vital. While 
flood insurance often is the most 
discussed coverage around hurricane 
season, homeowners should consider 
the coverage in their standard policy. 
Most coastal homeowners policies cover 
damage from wind, but with a higher 
deductible if a hurricane windstorm 
swept through the region. Hurricanes 

Financially 
preparing for 
a storm

Maintaining a legal and insured
rental property

are measured primarily by windspeed, 
and many insurance policies increase 
the deductible amount if the damage 
occurred as a result of hurricane or 
non-hurricane force wind. Following 
a hurricane or windstorm, if a house 
needs a new roof, the deductible the 
homeowners would need to pay would 
be higher than their standard deductible 
with a special hurricane or windstorm 
deductible. The insurance policy 
still would cover the repairs, but the 
homeowners would be responsible for 
more of the cost.

It’s important to know what your policy 
means by a hurricane or windstorm. 
Some states have standardized trigger 
definitions, while other states leave it up 
to the individual insurance companies 
to determine how they will define when 
specific coverages are triggered.

Homeowners need to be prepared for 
this higher deductible, which should be 
included on your policies’ declarations 
page and usually is between 2% and 5% 

of the replacement cost of the house. 
This means that a house with a $500,000 
replacement cost would likely have a 
hurricane windstorm deductible between 
$10,000 and $25,000—a significant 
increase from the flat standard deductible 
of about $1,000. 

We can help you find a balance  
between the hurricane windstorm 
deductible amount and your monthly 
premium to ensure you have the 
protection for your home at the best price 
for your financial plans. 

The insurance policy 
still would cover 
the repairs, but the 
homeowners would 
be responsible for 
more of the cost.
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 It used to be that when you rented a 
car your biggest worry was whether you’d 
get that upgrade you decided not to pay 
for when you booked your rental. Now, 
you need to worry about getting charged 
for dings, scratches, and extra miles you 
didn’t drive. 

However, there’s an easy solution: In 
addition to making sure that things are 
noted in the previous-damage section of 
the rental agreement, take pictures of the 
entire exterior and interior of the car—
taking close-ups of any perceived damage. 
That way you’ll have a record of existing 
conditions, and anything that might 
be missing in the rental agreement. Be 
sure to look over the whole car carefully. 
Don’t forget the wheels and tires (signs 
of wear and obvious nails); and glass and 
headlights (chips, cracks, or scratches). 
Check under the hood and in the trunk. 
Take a video and make mention of any 
weird smells or stains (cigarettes, leaking 
fluid). If you take a video, make sure 

it’s done in one take. If it’s broken into 
segments, the rental company could 
argue that it’s been edited. 

Take a picture of the odometer to 
record the mileage of the car, and to 
document the fuel-level reading. Don’t 
forget to take a picture of the Vehicle 
Identification Number. 

Save your photos to the cloud, or send 
them to a friend, so that if anything 
happens to your phone while you are 
renting the car, you won’t lose your 
photos. 

Many rental companies try to get you 
to purchase supplemental insurance or 
damage waivers, but if you are planning 
on renting a car, give our agency a call 
before you do. We’ll review your current 
auto policy to see if you have the coverage 
for your rental. In some states, if you  
have a personal auto policy, supplemental 
insurance on a rental vehicle is not 
necessary. 

Helpful travel tip: Rental cars

You may have heard about how we 
are in a hard insurance market. Do you 
know how that affects your insurance 
policies? 

During a hard market, premiums 
increase, coverage terms restrict, and the 
availability of most types of insurance 
becomes limited. These factors can make 
finding insurance  difficult. 

If your insurance costs are going up, 
your instinct may be to drop some 
coverage. Before you do, call us. We 
might be able to find solutions to help 
you stay covered.

News from  
our agency
The buzz about the     
hard market
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